ELSEVIER 


Author Index 


\ Kw 
Ayres FL, 7 
Babaku | 45 
Bal 9] 2 
Bashaw RI 903 ) 
| | ) 
Caruana A, 57 M K 
Chebat J-C, &¢ 
Choi WW, 35 
ho Y-I ) | 
Cravens DW +) } 

d’Astous A, 149 
D he | 

KI 

Ebrahimi BP 
Eroglu SA, 10] 
Ewing MT. 57 Ratt war S 
Gaskill LR, 15 Saa ; 
Genhaug K, 259 Selnec I 
il D | 
Gruner KE, |] Sha R3 
Han JCY, 273 Sirev M] 
Homburg C, | 
Hult GTM, 303 C. 

Q 
Johnston MW, 245 Stock D. 289 
Karande K, 167 LW 
Kim C, 113 
Knight GA, 303 Wild ] 
Kohn R, 229 
Kumar V, 167 Yalch RI 


Journal of Business Research 49, 319 (2000) 
2000 Elsevier Science Inc. All rights reserved ISSN 0148-2963/00/$-see front matter 
655 Avenue of the Americas, New York, NY 10010 Pll $0148-2963(00)00169-7 


| 


| 
a 
| 


ELSEVIER 


Subject Index 


ACCOUNTING PRACTICES ind Measuring Emotional Response to Shopping 
Market Valuation of Intangible Assets, 35 E> e, 10] 
ACQUISITIONS AND MERGERS 


Security Market Reaction to Purchase Business Combinations 


\tmospherics ome Perceptions 


(_ustomer 
at the First Earnings Announcement Date. 79 
ADVERTISING 
Bayesian semiparametric Regression: An Exposition and 
Application to Print Advertising Data. 229 
Fostering Client—Agency Relationships \ Business Buying 
Behavior Pe rspective, 213 
APPAREL INDUSTRY 
An Analysis of Mental Processes, Behaviors, and Job 
Satisiaction of Apparel Product De velopers and 
Traditional Retail Buyers, 15 
ASSET VALUES 
Impact of Correlation cf Asset Value and Interest Rates ipon 
Duration and ( onvexity of Risky Debt 289 
AUSTRALIAN RESEARCH 


Bayesian Semiparametric Regression: An | xposition and 


\pplication to Print Advertising Data, 229 


BRAND EVALUATION 
The Impact of Ambient Scent on Evaluation. Attention 
lemory for Familiar and Unfamiliar Brands. 157 
BRAND EXTENSIONS 
The Effects of | xperience with Brand Extensions on Parent :pact of Correlation of Asset Value and | 
Brand Knowledge, 47 uration and Convexits “ 
BRAND KNOWLEDGI 
The Effects of | xperience with Brand Extensions on Parent 
Brand Knowledge, 47 
BUYER-SELLER RELATIONSHIPS 
Effects of Supplier Reliability and Benevolence in Business 
Marketing, 259 [OTIONAL RESPONSE ASSESSMENT 
Describing and Measuring Emotional Rx sponse to Shopping 
CHRISTMAS SHOPPING pose 
A Cross-Cultural Study of In-Store Information Search ENVIRON ‘ SCANNING 
Strategies for a Christmas Gift, 113 Perceived Strategic Uncertainty and Environmental Scannit 
CLIENT-AGENCY RELATIONSHIP Behavior of Hong Kong Chinese Exect 
Fostering Client—Agency Relationships: A Business Buying 


ilives, 6 
Behavior Perspective, 213 FINANCIAL STATEMENTS 
CONSUMER BEHAVIOR Market 
Atmospheric Affect as a Tool for Creating Value and Gaining FIRM SIZI 
Share of Customer, 91 Pred 


Valuation of Intangible Assets. 35 


redisciosure Information, Firm Capitalization, and Earnings 


Atmospheric Effects on Shopping Behavior: A Review of the Information Transfers, 273 
Experimental Evidence, 193 FIRM VALUATION 
A Cross-Cultural Study of In-Store Information Search 


Security Market Reaction to Purchase Business Combinations 
Strategies for a Christmas Gift, 113 


ut the First Earnings Announcement Date. 79 


Journal of Business Research 49, 321-323 (2000) 
© 2000 Elsevier Science Inc. All rights reserved ISSN 0148-2963/00/$-see front matter 
655 Avenue of the Americas, New York, NY 10010 Pil S0148-2963(00)00170-3 


f 
: pris 
rsuasion: An 
“ ng on Real and Perceived 
iluation, Attention, and 
miliar Brands, 157 
vironment 149 
ind Retai Patronage 
search Agenda. 127 
1 Extensions on Parent 
rs Practices in a New Korea 
CROSS-CULTURAL CONSUMPTION 
, ee A Cross-Cultural Study of In-Store Information Search 
| 
: 


322 J Busn Res Subject Index 
2000:49:321-323 


GENDER DIFFERENCES PRODUCT DEVELOPERS 
Examining Gender Differences in Field Sales Organizations, An Analysis of Mental Processes, Behaviors, and Job 
245 Satistaction of Apparel Product Developers and 
GOODWILI Traditional Retail Buyers, 15 
PUBLISHED RESEARCH 
Research Productivity in the Journal of Business Researcl 
1985-1999. 303 


Security Market Reaction to Purchase Business Combinations 
at the First Earnings Announcement Date, 79 


HONG KONG CHINESE EXECUTIVES 


nce I ntal canning QUEBEC SHOPPERS 
chavior of rong Kong Chinese Executives, A Cross-Cultural Study of In-Store Information Search 
trategies for a Christmas Gift, 113 
Irritating Aspects of the Shopping Environment, 149 
A Cross-Cultural Study of In-Store Information Search 
Strategies for a Christmas Gilt, 113 
INTANGIBLE ASSETS RELATIONSHIP MARKETING 
Market Valuation of Intangible Assets, 35 Does Customer Interaction Enhance New Product Success? | 
INTEREST RATES RETAIL ATMOSPHERICS 
Impact of Correlation of Asset Value and Interest Rates upon Atmospheric Affect as a Tool for Creating Value 


and Gaining 
Duration and Convexity of Risky Debt, 289 


Share of Customer, 91 


Atmospheric Effects on Shopping Behavior: A Review of the 


JOB SATISFACTION 


Experimen ul 19 
An Analysis ol Mental Pr CCSSCS 


Behaviors, and Job 
Satisfaction of Apparel Product Developers and 
Traditional Retail Buyers, 15 


4 Cross-Cultural Study of In-Store 


Information Search 
Strategies for a Christmas Gift, 113 


Describing and Measuring Emotional Response to Shopping 


Examining Gender Differences in Field Sales Organizations Experience, 101 


245 
JOURNAL OF BUSINESS RESEARCH 
Research Productivity in the Journal of Business Research 
1985-1999. 303 


The Effect of Retail Atmospherics on Customers’ Perceptions 


of Salespeople and Custo Persuasion: An 
Empirical Investigation, 183 
The Effect of Retail Store Environment on Retaile 
Performance, 167 
KOREAN BUSINESS PRACTICES The Effects of Music in a Retail Setting on Re 
\ Cross-Cultural Reference of Business Practices in a New Korea Shopping Times. 139 
Book Review), 315 The Impact of Ambient Scent on Evaluatiotr 
Memory for Familiar and | 
MACHINERY INDUSTRY Introduction: Evolution and Challe 
Does Customer Interaction Enhance New Product Success? | Atmospherics: The Apprentice Sot 
MARKET VALUATION 


Irritating Aspects of the Shopping Envi 
Market Valuation of Int ingible Assets, 35 Retail Environment. Self-Co1 oruity 
MARKETING MODELING 


An Integrative Model and a Research 


Bayesian Semiparametric Regression: An Exposition and RETAIL BUYERS 
pplication ivertising D 29 

\y plication to Print Adverti ing I ata, 22% An Analvsis of Mental Prox esses 
MERCHANDISING 


Satisfaction of Apparel Product Developers a1 
\n Analysis of Mental Processes, Behaviors, and Job 


Behaviors, and 


Traditional Retail Buyers, 15 
action of Ay | ct Developers and RETAIL PERFORMANCI 
aditional Retail Buyers ) 
raditional Reta snes The Effect of Retail Store Environment on Retaile1 
MERGERS AND ACQUISITIONS 107 
Performance, 167 
Security Market Reaction to Purchase Business Combinations 
at the First Earnings Announcement Date, 79 
S SPEOP 
MODELING DEBT ALESPEOPLI 


> te ot 
Impact of Correlation of Asset Value and Interest Rates upon The Effect of 


Duration and Convexity of Risky Debt, 289 
MODELING MARKETING DATABASES 
Bayesian Semiparametric Regression: An Exposition and Examining Gender Differences in Field Sales Organizations 
\pplication to Print Advertising Data, 229 245 
MODELING RETAIL ENVIRONMENTS SCENT 
The Effect of Retail Store Environment on Retailet 
Performance, 167 
MUSIC AND CONSUMER BEHAVIOR 
The Effects of Music in a Retail Setting on Real and Perceived 
Shopping Times, 139 


Retail Atmospherics on Customers’ Perce ptions 
of Salespeople and Customer Persuasion: An 
Empirical Investigation, 183 


AND CONSUMER BEHAVIOR 
The Impact of Ambient Scent on Evaluation, Attention, and 
Memory for Familiar and Unfamiliar Brands, 157 
SELF-CONGRUITY 
Retail Environment, Self-Congruity, and Retail Patronage 
An Integrative Model and a Research Agenda, 127 
SERVICE QUALITY MEASUREMENT 
Assessment of the Three-Column Format SERVQUAI 
An Experimental Approach, 57 


NEW PRODUCT SUCCESS 


Does Customer Interaction Enhance New Product Success? 


an 

2 

mat 

| ercelve d 

on, and 

15 

ing, 89 

Te) 
fetail Patronage 

4. b> 

Agenda LZi 

job 

id 

| 

4 

j 

4 

4 

| 


Subject Index 


J Busn Res 323 
2000:49:321-323 


SHOPPING IRRITANTS 
Irritating Aspects of the Shopping Environment, 149 

STOCK PRICES 
Predisclosure Infi ation, Firm Capitalization, and Earnings 
Information Transfers. 273 


Vi 


STRATEGIC MANAGEMEN 


ind Envy 


Chinese 


and Bene 


MUNICATIONS RESEARCH 
| i ind Benevolen Busine 
UNCERTAINTY 
Von 
Behavior of Hong Kon Executives, 6 of Kong Chinese 
SUPPLIER BEHAVIOR 
Effects of Supplier Reli IDLity nce in Business 
Marketing, 259 
| 
| 


> 
ik 
‘ 
H 
Ad 
7 
| 
| 


£4 


